
 
 

 

 
 

 
 
 
 
 
 
 
 
 

Report Terms and Conditions 
 
 
 

China’s Top 10 Social Games  
and Top Social Networks  

(July 2010 edition) 
 
 
 

July 23, 2010 
 
 
 
 
 
 
 
 
 
 
 



 

 

 
 

Report Terms and Conditions 
 

1. All sales are final. Because the value of our market research report lies in the 
information and data it reveals, we cannot accept returns.  
 

2. Upon receipt of payment, BloggerInsight will provide the client with a link for 
download as soon as possible and within two working days. 

 
3. The client holds the right to reproduce a reasonable number of copies (no more 

than 25) of any single BloggerInsight Report by copying or downloading it, for 
personal use and/or to send copies to colleagues at the same company in print 
or electronic form, provided no fee is charged and this is not done on a 
systematic basis (which includes via mass e-mailings). Distribution outside of the 
purchasing companying is prohibited. 

 
4. Commercial use of the report is strictly prohibited.  

 
5. All other rights not expressly granted by BloggerInsight are reserved. 

 
6. Purchase of the report affirms the clientʼs assent to the report terms and 

conditions enumerated here. 
 
 
 
BloggerInsight      
      

  
 
 
 

...........................................…...    
Lucas Englehardt, CEO  


